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Why labels? 
• For consumers: make visible the more 

sustainable products 
• For producers: potentially increase demand and 

credibility; increase willingness to pay premiums; 
gives access to new markets and business 
networks 

• For society: create competition for more 
sustainable products; changes consumer norms; 
increase pressure on supply chains 

• Now hundreds of ecolabels in the world 
(www.ecolabelindex.com) 
 



Carbon labels 
• Focus on energy consumption and/or a single or 

several greenhouse gases 
• Indicate absolute/relative performance 





Knowledge: Carbon 
(resource) literacy 

Behavioural change 
demands factual, 
procedural and 
effectiveness 
knowledge. 

Gössling, S. and Buckley, R. 2014. Carbon labels in tourism: Persuasive 
communication? Journal of Cleaner Production, in press.  

















The future 

• There is a growing role for carbon labels, also 
because energy use and emissions are relatively 
easy to measure and compare 

• Carbon labels can help to addressing factual, 
procedural and effectiveness knowledge (carbon 
literacy) 

• Carbon labelling should be actively encouraged, on 
the basis of EU white label certification; current 
communication often not persuasive and unclear 

• Should be marketed as quality labels 
• Are no substitute for climate policy 
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